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The 2011 3in4 Need More National Tour

Over 120,000,000 impressions across TV, print, online & radio

Media Value overall estimated at $2.8 million
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The 2011 Tour
In the summer of 2011, Dr. Marion and the “3in4 Need More Campaign” embarked on an historic nine-week 
awareness journey, stopping all across the country from New York to Los Angeles.  With a carefully 

orchestrated campaign, the tour reached millions of Americans in person and through media.  

The media reach of the 2011 Tour 
was comprehensive generating 

exposure across multiple media 

platforms: online, print, and 

broadcast over television and radio.  

Importantly, there was a mix of 
coverage on national, regional, and 

industry-specific platforms to provide 

both targeting and broad reach.

NATIONAL

REGIONAL

TARGETED

Audience Reach through    
31 Online Media Placements!

105 MILLION!
Audience Reach through          

13 Broadcast Media Placements!

16 MILLION!
Audience Reach through    

22 Print Media Placements!

1.5 MILLION!

•  9 Week coast-to-coast bus tour!
•  Times Square press conference, flash mob & 

billboard!
•  31 Online media placements reaching an 

audience of over 105 million!
•  13 TV & Radio broadcast placements 

reaching 16 million!
•  11 Print placements reaching over 1 million!

•  15 Group Talks during the tour!
•  9 Tour Video segments!
•  2 “Special Feature Videos” Dalai Lama & radio!

•  30,000 Planning Guides (3in4) distributed!

•  Interviewed THREE 2012 Presidential 
candidates!

•  2 Industry Press Conferences AALTCi & ILTCi!
•  2 Industry Trade Shows NAIFA & Senior 

Market Advisor!
•  3 Campaign themed songs!
•  798 Facebook followers!

•  18,380 views on 3in4 YouTube Channel!
•  468 LinkedIn Followers!
•  57,500 listings on Google for search term “3in4 

need more”!

Tour & Campaign Stats !
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The 2011 Tour 
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The 2012 Tour

Building on the success of the 

2011 Tour, the 3in4 Need More 
Tour plans to expand its reach in 

2012.  The Tour will make stops 

in over 50 cities, including all of 

top 10 DMA’s.  With this 

schedule, the Tour will cover 
cities that hold an aggregate 65 

million households, more than 

50% of the country.

Cumulative Households 
Covered by Tour Stops!
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The 2012 Tour 

While the 2011 Tour was a success, the 2012 Tour will be bigger and better.  The Tour will make stops in 32 

different states, and will employ a number of strategic initiatives designed to enhance the value of every stop:  

1. Improve Execution and Efficiency:

The 2011 tour was planned in 4 weeks.  The 2012 Tour will have 6 months of preparation time.

2. Content Creation:

Three videos (less than 3 minutes each) per week will be produced, featuring the recent days’ 

events.

3. Leverage Social Networking:

The Tour will include a full time social networking team promoting the Tour and the subsequent 
video, media, and other content.

4. Increase Exposure to Target Market:

The church network will be incorporated into the Tour, providing access to the target 40-70 year 

old demo.

5. Create Additional Product Sponsor Opportunities:

Product giveaways and raffles will be integrated into the Tour stops.

6. Increase the Window of Exposure:

Seed the Tour stops with marketing in advance; each stop will receive a pre-arrival package that 

includes :15, :30, & :60 second radio spots, a variety of ads that can be published in local papers, 

a 4x8 handout flyer, and an in-window flyer.  All media will feature the primary three sponsors’ 

logos.

7. Capture Customer Information:

Product giveaways will be utilized to gather customer data;  collection of 20,000 names is the 
target.


